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TA EMINOPIKA KENTPA
>THN EYPOIH KAI THN EAANAAA:
ZHTHMATA 2XEAIAZMOY KAl PYOMIZH2

Madhog-Mapivog AcAhabéropag?

IIEPIAHWH

Ol OT6Y0L TOV TAEBEVTOE KEWNEVO E(VOL: TOWHTOV, O TYOTOLOQLORGE TWV XWOLRMY KO YOOVIRMY TROTURWY TOL SLémovy TN a-
VETTUEN TV EPTOQRMY %EVTQWY pE Bdom Ty evpwrmainy xaw diedvij epmeiplar devteQov, N Slapndeeon evag avaluTinoy
mhauoiov SLeQelvong TV EMTTAOEMY OV aWTd TROXOAOUY oty Aot} avdntuEn: tpitov (eEetdloviog dudgoQeg epumtd-
oeig xwedv ¢ E.E.), n mpoogyyion g s eumerplag o ouvdptnon pe €va petaforiduevo xabeotig eubuiong (1f amoe-
eUOmong). Téhog, N epyaoio emuevip@VeTaL 0To EAMVIG TTOQAdELYRa KL OTY) CUYREGTNON Lo TEATOONS TOMTLKRYG TTOV
HOTE TO POLVOPEVE AITOVOILELEL TavTedS amd Ty Teéxovoa avartuELony-roleodoputnr roanTiny.

Shopping Malls in Europe and Greece:
Regulatory and Planning Issues

Pavlos-Marinos Delladetsimas

ABSTRACT

The aims of this paper are the following: (a) to provide an understanding of the spatial-temporal developmental patterns of
shopping centres based on the European and international experience; (b) to develop an analytical framework that allows
studying their effects on urban development; (c) drawing on various European cases, to place the growth of shopping centres
within the changing regulatory (or deregulatory) environment; and (d) to elaborate on the Greek paradigm and to structure
a policy framework, since the latter is apparently absent from the current policy and planning practice.

Ewoaymwyn

Zro %e(pevo autd Ba ETREVIQDOM TNV TEOCOYI| MOV OF pia TuyY TN QoTL-
i Yewypapiag wov Bewed Gt —ya ta eAAnvind dedouévo— dev €xeL ammo-
teAéoeL avirelpevo ovolootris avdluong oL TOMTIXTG: Tal EUTOQWHA HE-
vipa. Ta epumoQirnd ®€vrpa omoTeAoUv o EeXmOLoT popgy xwowrg avamry-
Eng now 0pydvmong Tov Movinot epmoiov, mov magdAAnia ototyewoBetotv
%O Ui VEQ «HEVTQUHGTITO» YLOL TIS QLOTLRES TTEQLOYXES 1] YL TV AN OTO OUVO-
MG ts. Katd ouvémera, 1 ommotadimtoTe EQUIVEUTIXY AGITELQM TOV POLVOUEVOU
TV EUTOQLRMY HEVTOWY HOU TWV ETITTAOEMV TOUS B0l TEEMEL EX TV TEAYIG.- o
. . . . . * Avagh. xafnynmic, Twipa Tewyoo-
TOV VO, OUOXETLOTEL TG00 pE TIG EVQEUTEQES aVOKOTOTAEELS oL TAOELS EEEMENS qioc, Xagondneio Tavemomipo, e-mail:
TOU #AAOOU TOV Mavirov epmopioy, 600 1oL pe o Sidpoa TESTUTA OoTLHYG  p.della-detsimas@hua.gr.
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1. Ané mv ev ASyw pdhota mgooéyyL-
on dev eoudlw otov vroxiddo Twv xato-
omudrov Teopipwy, Tov oe peydho Pabud
azotelel ndu SLopogeTird, ®uplng mg TEog
T Y0QEOBETINI] TOV CUUREQUPOQD, RAL ©G EX
tottou Ba neguEmhene natd okl Toug OG-
XOUS OAAGL KL TO CVTLKELUEVO TOU RELUEVOU.

2. Anhodij evdoyevolg, mov agogoty
OTig EMXELQNOELS ®al Tov ®hddo, ral eEw-
YeVoUg, oxetrd pe v avdrutn xow opyd-
VOT] TOV aoTHoy Xdpov ahhd row TG ev-
QUTEQNG TEQLPEQELNG.

3. Anchor stores: 1o pueyakitepo ov-
YHQOTHUOTO HATAOTNUATOY OV ETAEYO-
vraL AGym tov Suvaprol Toug Vo mpooER-
woouv mehoteio.

4. Enfong, ulo dhhn mooéyywon twov
#hewotol  epmoourol wévipov (shopping
mall) elva éva peydho evialo xéhvpog dvo,
TOUOV RO/ TEQLICOTERMY 0GPV, 1e faat-
%6 otoyelo oxedaopot éva xevipwd al-
Bpto yipw omts to omoio avarricoovial e-
propinés dpaommpudttes vau SpaomoLsmy-
teg avaypuyic. To uéoo péyeBdg toug —xupl-
g pe Paom ) foetaving RoL REVIQOEVRW-
woi epstelplo— avépyetan ota 9.300 p2.

OoVATTUENS OV LOTOELRA OUVEdEVoaY TIE PATELS aoTLroToinong oty BEvpdmn
alAd non OLebvae,

To Mavind epmopLo elvor évag ovvOeTog, dSuvaprnds ®ow CUVEYHDS LETOA-
AO.OOGUEVOS OLROVOULROG RAGDOC, ne noBogLotint| emLEEON OTLS ETEVOVOELS ROL
oty ayoQd epyaoiag Twv méhewv. ITagdAMAC SUmg ouvioTd wa amEPAE TN
G T1ROG TNV ovdtuEr Tng dpaoTnELdTNTA, TOU dEV EVIATOETOL EVROAN OF HOBE-
otdg pUpLomNg row oxediaopot. O ye1oels Tov Maviroy epmoglov elvon amd Tug
HUQLOQYES TTOV AOTIXG XMQO, WS TEOG TIV OLXOVOULXT| TOUS ONUaCio, ®aL amo-
TeLOUV €vav ev YEVEL peydro KoL OLOEVOL SLEVQUVOUEVO «XONOTIP YNG HOL ORLVT]-
tov. To mpwtoEyro de otoryelo TG CLUTEQLPOQAS TWV XONOEWY TOU Aoviroy
guopiov! elvar 0 EVTOVog oVTaYWVLOUGS, TOU EPTEQLEXEL (G OVOTTGOTC.OTY JT0L-
QapeTES Tov TV eEQCPAALON TS TAeoveRTIRGTEENS BEONS Oto Y o. H mapd-
UETQOG QUTY ATOXTA OXOMO. 7o XoTolvtiny] Boglimra av Angbel vmdyn xow n
dpaotur petaforn Tov pohou Tov Mavinoy epmogiov oty owrovopia, o Ty
TOQOSO0LoKY SLativion TEOIGVTWY —aITS TOV TARAYMYS OTOV KOTOVCAWTH— OE
wa odyyoovn Waitepa nplown Aettovgyila: To Alavind eumdgLo eivon Théov oe
B€om «va raBopllel xL pévo T noTovordvETOL OAAE RO TL TAQAYETOL KO TOU»
(Dawson 2004). O véog pSAog Tou Mavixoy gpumopiov €xel ouyrgotnOel otodio-
%A PECW OUVEXDY ECWTEQURMDV OAAQYDV OTIG ETLYELRNOELS, OAAA ®aw €S TMV
YEVIXGTEQMV QOULRMDV HETOPOADY ROL TWV TACEWY CUYHEVTQUOTG TTOV YOQAKTH-
owoav tov ®hddo ovvolxd. EmumAdov, o véog autdg pohog Bo mpemet vo moo-
oeyywotel oe apgpidoopun oxEom Ke 1O TEOTUITOL ALOTLXOTTOMONG RO TLS AVOROTO-
TaEeLg mov Aapfdvouy xdpa otig téhels. AvaratordEels oL omoieg oyetiCovran
LE TNV QUENUEVY] RIVITIRGTITO. OQLOUEVIV ROATIFYOQLHV HOTOVOANTOV RAL TNV €-
vioyvom g mpoonelaoudtnrag (Bektimon Twv petagogundy dutinv, paydalo
aEnon mg eEdotong and ovtoxivnta IX), v aiEnon tov ewcodnpdtmv, no-
B¢ nar TV oAy TV RatavoloTrdy TEOTimV now TN LiTong oty oot
%1} owovopta. Elvat, emouévwg, évag otvBetog ovvduoopnds and noxpompsoe-
OLOUG OLKOVOROUG, XOLVWVIXOUS, QUONLOTLROUS KO TEXVOAOYLXOUS TAQGYOVTES
~ev80yevolg raw eEnyevolg xopaxtioa’— mov ®afoplfovy ta medtuma péow
TV omolmv 0 ®hddog peTaAMAOOETAL, OQYAVAVETOL HOL ESQOLHOVEL TOV NYEUOVL-
%G TOU QOAO OTNV QLOTLHY) OLXOVOUIO. KOl ROLVOVID. YITO TY) CUYRERQLUEVY OTTTLRY,
TO ePITOQLXS REVTRO OUVBETEL Eva ®oQUEALo eyyelpnua alEnong g aviaywve-
OTHOTNTOS HEOM THG SNULOVEYIOS OLOVOULEYY HAIUOROS HOL OROTOU KL, KT €-
TENTOON, LECW TE OTROTNYLXYC emAOYYC Te TAsovEXTILSTEQNS B€ONC OTOV O-
OTLHG %Ol TTEQUPEQELORS XHDQO.

Qg ex toUTov, Ta ®UQLA XOQAXTNELOTIXA TTOV TROTdLOEITOUY TO epmooLrd
#€vTo elvar: a) 1 evialo xwewri evétnra, B) 1 facel orpornyndy nortnolwy &-
mhoyr} g B€omg, xow y) oL mEooyedLaoUEVOL XMDEOL-VTOOOUES TTEOC YoM 0md
eUTTOQLRES (o dAleg) emyelofoels. Zipgpmvo pe tov Guy (1994), to epmogind
%EVIQO CUVLOTA «JLal OYESLOOUEVN TaQEUPaON OTO DO YLar TNV AvATTUEY TOU
Mavixot epmrogiou xon ouviiwg amotehe ftan amd Tovhdylotov Tl WidnTnTa Ha-
taotjuata wov amotehotv avurelnevo eviaiog dwoyelptong now marketing». “E-
vo. €{80g neteEEMENGS ToU EPTOELROT EVTQOV, OV EUTEQLEYEL TOL (DL meQlmov
XOQOUTNOLOTNA, BewQElTOL TO «#AeLOTO epmopLrd x€vrpo [mall], To omolo wepL-
hoppdavel Eva 1 TEQLOTGTEQO TEWTOYEVT] XATAOTHUOTA 1) XHOTOOTUOTO OTHOLENG
[anchor stores],? #aBd¢ xou O prESTEQE. TTOU AELTOVQRYOUY Ot §va evialo Xtn-
QLS ouyRQSTNHO, ®ATw atd eviaia Wontnolom-Buayergrotin oygon».4

Z1jueQa oL OLAPOQES HORPES HAELOTOV EUTOQLUEDV HEVIQWY OTOXEVOVY O
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Evav TEMKG ROTOVOAWTH TEOOPEQOVTAS TOV —EXTEG amd Eval VU PACHOL TEOI-
GVTOV— %Ol CUUTANQOUATIXES 1] OMNOXANQOUEVES VITNEEDTES VITOOTHELENS-VTTO-
doymc, TapaeuToQLroy Timou ko avouxig (6nwg m.y. vrnpeoies diatpogig,
taxvdounés vrtnpeoies, Tpanelinéc vEnEEoies, xvnpaToypopLnés albovoeg,
aiBovoeg mayvididy, ouvedoLomolg XMEOUS %.0.%.). O aviaywviouds Petogy
v onuelnv tdinone dev Aaupdvel xdo pévo oto ERTEdO UMY TWV QOG-
viwv ahhd raL og auts Tav Tageydpuevay vneeotdy. ITpopdiher dnhad —xau
autd amotelel medlo Evrovig mEoPAUaTIXic— Vo OLXOTOULRS HOVTEAD RATOVO-
wiic LETOED TG peyding oUyxeovng ouyrEvTpmang — omola £xeL wg vTdPabo
TOL EPTTOQLHA XEVTQO~ TTOV PloXETOL O OvTLOLAOTOM] OAOEVQ %Al TEQLOOGTEQO
LLE TQ «LOTOQIXG, EUTOQURA REVTOO» 1] HE HEVTQO oupfatindtegns doprjg xaL 0Q-
yévwong. TTag’ Gha. e o pETea 1o TLS TOMTIXES OV EQOOUGTOVTOL OF TOALES
ydpeg g BEvpdnng, dev paivetar va €xel undoEel axndpo #dmola ovoLaoTxt
%o ohorAnomugvyy dievBétnon Tou duyotourol avtol poviéhov avamtuEng
(Oughton et al. 2003). Ztv xorevOuvon avt, wg cupPolii oty YevirdTeQT TTQO-
BAuaTiny now €xoviag wg medio avagoeds To eEAMNVIRG TaQAdELYIa, OXOTIOS
TOU CUYXEXQLUEVOU RELWEVOU EfvaL:

) N *aTOVON oM TG PUONG R TWV XOOIXAV-XQOVIHGY TTQOTUIMV vArTTy-
ENg TV EPITOQIRMOV REVTRWV OTIG TTOAELS, OIS AUTES ROTAYQAPOVTOL 0T OLEBVI
AOL EVQWTTONY EpTtELQlaL

B) N avEAVoN) TWV ETUTTDOEWY TOV TQORCAOTV TOL EUTTOQLAE. OUYHQOTHHCL-
TO-XEVTQO, OTOV QOTIXG LOTS RO 1) OHLAYQAPN O PEQLUAV TOOTWV TTQOCEYYLONG
TOV €V AOYW EUTTOOEWV

¥) 1) CUOYETLON TWV EUTOQLKMV KEVTRWV 0 dopiiis peTaBoic Tov #Addov
e 1o perafoirdpevo nabeotds pUOpuong (1 armoEUdmong) ol oxediaouoy,
avTADVTOC OTOLYE(OL TEOPANUOTLRYG OTTG OQLOREVOL XOQOHRTNQLOTLRA TORODE YO
T EVQMITATHMV YWDV’

8) 1 drepetivion tou eAnviroy moQodelypartog xot 1 dorimmon meofin-
naTrrc yio ) Stapdopmon evig mharolov oxediaonot 1o eUuong, to oroio
aivetat vo. arovoldletl omd T PEXOL THEO ESQOUMUEVT TTQANTIXY.

Xoourd-xeovird TtodTumo AvAITTUENS TOV Maviroy eutogiov
UL TOV EWITOQLRAOV HEVTOWYV otd TN dLedvi] epmelpia

H ooy g Spoveyiog twv oUyX0ovmv ERTOQRMY REVIQWY EVTOTILETOL OTLS
HITA xotd ) dexoetio tov 1920. H agyuxii dnaady wdéa g diapdpopuong uog
oopmg 0000ETHUEVNS eumoQUriic TEQLOYYS oLl ovviBwg amd To REVTQO TNG
néAng amodidetou otov J. C. Nichols. To 1922 o Nichols, ota mhaiolo twv ®Ttnuo-
TOPEOLITIROV-OVOTTTUELOHDY EYYELONUATWY TOU IOV e0T{aLay oV RoToo%ELY TTe-
QLOLOTIXMY OLXLOTIRMV TTEQLOYAV, ouumeQLEASE 1o T dnpovgyio prog oAorin-
owpévne epmopuxtic egloxnc, e Country Club Plaza, oty méin tov Kdvoog.
Muog meproxrc dnhadii mov Aertovpyoloe wg ouyxQoTUEVY EVOTNTA, e EVIOLO.
QOYITEXTOVIRA OTOLYE(D. RO 0QYAVWUEVOLS XMEovg atdBuevong (Cohen et al.
1996, Nelson 2002). To wpdrumo tov Nichols dpyioe oTadLomd v, avamma.dyetol
oe woMEg oherg Twv HITA, ovvOUalSpevo pe Tg OAOEVOL EVIELVOUEVES TAOELS
mepraotxomoimong. O véeg oulotirég avamtiEelg ouvodetoviay now amd oye-
draougveg yoopumréc g i 1o MAEIOTOV EUTOQUHES TTEQLOYES, TTOV aTOTEAOUVIOLY
Y. 6 VO TOAVHATAOTYUA, VO ROTAOTIIUO TOOPIRMV, RATAOTHUOATO, ELOWDV
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5. O Victor Gruen (1903-1980), ennpe-
aopévog and tg andpetlg tov J. C. Nichols,
oyedlaoe nar nataorevaos to Northiand
Shopping Center oto Ntitpdir to 1954 »au
ot ouvéyelo 10 npdro xAewoté mall, to
Southdale Shopping Center oty Muvedmo-
M 1o 1956 (Cohen et al. 1996, Kriskiewicz
2003).

6. Ov mAéov averTuypéveg X@ees Tg A.
nat Kevipunis Evpdinng efvan outég ot o-
noleg Yooy agyrd Tig peydhes peta-
Bokés —1é00 oe whMpana 600 naL o€ EUB-
povtg— otov #Addo Tou Mavixod epmoglov.
H Tahhio. #ae 1 Teppovio aviperdmooy
mwpdreg —otadoxd xard g dexaetisg Tou
1960, 1970 xou 1980~ v WBraltepa éviovny
avdntEn urepayopdv (hypermarkets),
nokvroraotpdroy (superstores). Ou vme-
payopés mpwtoeppavitovrar omy Todhic
otig apyEg e dexaetiog tov 1960 nal ene-
uTe{vovion ypriyopa ato Béhylo, m A. Tep-
pavia. ko 1o Hvopévo Baotheo. Zon Tak-
Mo ov vrepoyopés Aertovpyotoov ouyvd,
nOTd Opddeg pE WRQGTEQ HOTOOTHUOTA
(centres intercommuneatx) ota GoLa TOV 0~
oot 1otol Twv ndhewv (Guy 1998: 959).
Emuhéov, eEedinevpéveg peydhov peyé-
Boug povddeg edgaimony my magovaia Toug
oto Hvouévo Baoidewo (retail warehouses)
xow mpy téte A, Teppavia (Fachtmarkt). A-
vriotolyeg petaforéc o8 dhheg xdoeg, Smag
1 Loravia 1 n Togroyahia, moayparomowos-
vralL ToM o aQyd ®aw apxGouy va evieivo-
vral #upleg xoTd 1o téhog g deraetiog Tou
1980.

TOWTNG AVEYHNG Ko EVAY 0QYAVOUEVO XMEO oTdBpgvons. Méxot to Téhog g
dexaetiog Tov 1930 ov pnrpomdielg twv HITA avamtiyfnxay eVomUoTdvovTog
&0 dLopoEETUHOVUS THTTOUG EUTTOQLHEY TEQLOXDV: ) TO KAAOLUS EPTTOQIXG HEVTQO
(downtown shopping centre), ®ou ) To rEGTEQQ YOOUUKE CUVOAD EUTTOQLRMDY
dpaomolotitev ®atd pixog Tov odurdv agtnoudv. H xplon dpuwg tov 1930 o
o B" TTayxdéouog IIShepog odjynoav oty avdoyxeon me ohng eE€MEnes. H peto-
mohepunt] megiodog onpatoddmoe, extds Twv dAwy, o, véa @dor aotinomoln-
ong ov cuvodetmue artd pLa GVEL TEONYOUREVOL EE0QOT TV TQOATTIOKMY OL-
HLOTUHDV AVOTTOEEWY —0g OUVEXELD otV TG denaetiog Tov 1930- cupmapo-
oUQOVTaG 1O PLO TTOQAAANAY TAOY OTOUEVIQWONG TV AYOQHV MOVIXOU EUITO-
piov. H yewypapio tov Aavixoy epmopiov dhhoEe dpopatind, row péoa o au-
16 70 mEPLRAMOV 0 Avotpoaueravsg apyrténtovag Victor Gruen ®atoorevd-
Cet o mp@iTo MEQLPEQELOXG-*AELOTS EptoQurd *évto (mall) otg HITA (Tubridy
2006), peroroniCovtog ®ot” ouTd TOV TGO TNV EPTTOQLXT] SQOOTNELSTIT HonOLd
azid ™V REVIQUKRY) 0TNEIC. RO EVIBOCOVTAS THY (G OUTEVOUN OVTETNTO. 0T VEO.
owtoTxy avdmtuEn.® “Bxtote to epmopund xévipo. eEehMiocovron porydaia otig
dudpopeg Tumohoyieg ov yvopilovue ofjuepa, ®ow oL omoieg mowrilhouv g Tog
10 P€YeB0G, TNV oHTiVoL ETTLRQEONS UL TLS YQTOELS TTOU EVOMUOTHVOUY (EPTOQLRES
YONOELS, Yol Yoopelwy, XN oeLS TEacivov, avoaypuyng x.d.).

To epmopind névrpo petd tov B  Ioyrdouto IIShepo «eEdyetors oty Ev-
o omd T B. Apegunr —aywmd oty Ighavdio now to Hvopévo Baoiheio— xow
OTadLOXE PETATOETETOL O pLat ookt Trouxy TG oryoQdS ToV Mooy epmoiov.
Idwaitepo Evrovn Spmg ylvetow 1) EPQAVLOT TOV OTLS EVOWTOIRES TEAELS QItd T
denaetio Tov 1960 now petd, mopdAnio pe GAAES ueyding »hiponog emevévoelg
Moot epopiov, Grimg ta olurataotipoto f oL vregayoés.t Ta epmopund,
®névrpa oty Evpwmn, oe avtiBeon pe t B. Apepunn, notaoxevdlovial ooyixd
otov aotrd LoTé ®al ev ovveyeia eppoviCovial mg Bilanes epmopiov oe véeg
OQYQVWUEVES OLULOTLRES TEQLOYEG, VEEC TWOAELS ROl TEQLOYES emextdoemy. To
POLVOUEVO OE OWTO TQOERVYE WG ATTOTEAEOPA TG TQOYUOTUKYS 0iENOMG ¢ Te-
Maiig Dtong oe xotavolmtird TEoidvTa, oAAG ®VEIwg AGYm TS oUYREVIQ®ONG

© %O TOV SOUXMDV PETAPBOADY mTou ouvteléotnray otov ®Addo, ne T petdfoon

X 076 EVOV HEYAAO 0QLBPG ROTAOTNUATOV OE EVAY IURQGTEQO, TOV EUTTOQEVO-
VIO xatd OpAadES nan XAVOVTOS Y10 EYaAlTteQwY empaveldv. H avEnuévn
HVNTIRSTNTO SLOPSOWY HATNYOQLHV ROTAVOADTAV —~XVQINg AGY® TG TEQLO.OTL-
ROTOMONG— ETETEEYE OTOV HAADO VO GUYREVTOWOEL TEQOUTEQW O€ EVIAIES EVO-
TINTES, OTTOCHOTAIVIOS OTIV EXUETAAAEVOT] TAEOVERTNUATWY TTOV OTTOQQEOVY OTt6
™ dlopdpmon owovoutdv rhiponog xow oxomov. Ta peydha TeQupeQelond -
umoprd névrpo («out-of-town» regional shopping centres) mpwrtoeupavioty-
no ) denoetio tov 1960 o Tepuavia now ) dexaetio Tov 1970 oro Hvopévo
Baoilero (ahld pe ol peyahitepo péyebog). To mepupeQeland epmogund #e-
vipa ot Fodhlo, tyv Iomavia zow vy Iogroyahio arotéhecay petayevéotego
pawvéuevo tng dexaetiog tov 1990. To (dio meplmov 1oyver now yio v EAAGSQ,
UOVO TTO0U TOL LEYEDN TV OUYHQOTHUAT®V %o OL QUBNOL avdamTuENS vTipEay dio-
gpopetnol (Myers-Alexander 2007: 18). Tevind, T eumoQLrd véviga amotelovy
Lo, ®uptaym didotaon g ovyyeovig dourg Tou Aiovirot epstopiov (shopping
centres/shopping malls) oty Evowmn xou ev morhoig amoterotv to emotéya-
opa pag eEehntintig mopeiag dtadoyris Sapdowy TuTOAOYLDY UmoQLKIiS 0QYd-
VOOTG %O TOV AVTEOTOLX WY OUYRQOTNUATMV oV Tig ouvodetouv. Ot tumoloyieg
auteg elval oL ardhovbec:
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e aveEdpmto 1 xord opnddeg peydha rnataorjuaro (supermarkets, super-
stores, hypermarkets)

o OUYXQOTHUATO Mavixol epmoplov-amoBixevong, EXTOTRG REVTQO.
(retail warehouses, retail outlets)’

® TOL EUTOQLKRA TTAQKA 1] TTAQHA OUYRQOTNUAETWOV ALOVIXOU EUTOQIOU HOLL Ot
moBrinevong (retail park or retail warehouse park)®

e suroQxd xévro (shopping centres)

o %AELOTA eutoQrd xévrpo. (malls).

Katd wohhotig (Dawson 2001, 2004, Schillaci et al. 2006), ov tpoavagedei-
o€ TUImoloYieg avtavaxhodv dudgpopeg dradinaoies exéxtaong row XVEIwg 0o-
AEVIQWONGS TS 0y0RdS ToU Moviroy eptopiov omig evpwmainég mohews. O Schiller
(1986, 1994) vmjgEe 0 TEWTOS OV TEOTIGQLOE TLOTNUATIHG TIG EV AGY® SLodi-
naolec, XEvovrag péMoTa. avagpopd o€ pia «ratd xipara dtadoxn 1 pdoels aro-
#EVIowomMe» Tou eprtogiov oto Hvopévo Baothero. To modto nipo amonEviom-
ong avamriydnre xard ) dexaetio Tov 1960 xaw otig agyés g deraetiag Tov
1970 —pe GEova. Tig UTEQAYOQEC— WS ATdxOLON OTNY cwEavepevy Tifmon mwov ex-
dMhwvdtay otig mpoaotiané Laves. Tnv idia mepiodo éxavay v eppdvion Toug
HOLL TOL TOMTOL ®AELOTE, EUTTOQLRA HEVTOX, KUQIWGS OTIG VEES TOAELS (NEw towns) %o
OTLC KEVTQURES TEQLOYEC TV 0OTIXEY OuyrevTRdoewv. To detrego #ipa €hafe
xdoa atd Tig dexaeticg Tov 1970 xar 1980, pe xUQLOUS EXPEAOTES TO, PeYGAal
OUYHQOTHHOTC TQOPIRWY, Eptogiov-amodxevong (retail warehouses), #aBag #au
T epToQURd Tdoxa. (retail parks). To tolto xon tehevtaio #ipuo —amd to, péoo mg
denaetiog Tov 1980 eiye mg Paoiry] TTuYT} TOU TOL TEQLPEQELANE EUTOQLRE HEVTQOL
(regional shopping centres), 10V ®OAUTOUV EVOL PACUOL TTQOIGVTV-UTNQETLHV
OF 0L GVEV TTRONYOUHEVOL peydln xAlpaxa zow epPéieto. H <oy twv nupd-
Tov» ovopgiPora amotelel éva Wbiaitega xoowo Thalolo avdlvong Qorvous-
vou, Tov Sev elval Spmg xow YEVIRIGS LOXUOS YLt TO OUVOMO TMV XWEMYV, TTEQUPE-
eV, ahAd o téhewv thg Bvpdmng. TV awtd dAAwoTe €X0UV #aTaryQOQEL RO
duoTdueveg amGYPELS 0G TEOS TWV ORLBRG KA TN PUOT TWV HUURATMV OTTOUEVTQW-
ong. O Fernie (1994, 1995), yio topdderypa, ®kdvel avagpopd ot técoea. (4), e-
v oL Walker (1996) xou Pacione (2001) o €EL (6) #Gpoto 1§ pAOELS AmoxEVIQW-
ong. To BéPauo elvon Gt 1 «hoyur] Twv #updTeV» OLOEVOL RO TEQLOOBGTEQO TE(-
VEL VO CUVOVELETAL [LE TO XOWVE, YAQAKRTNQLOTLRG TOV Aavinoy EUToQiov Grmg a-
VOToQd:YOVIOL OTOV eviaio EVQWITOIKG YDEO. XAQARTNOLOTRA TOV OPEIAOVTOL
#plme OTIE YeVindTEQES TdoELS SteBvomoinamg’® xal ovyrévipwong otov xAddo,
ot PETOBOM] TV ROTOVOAWTIRAV TQOTUTTMV ROBHS AalL OTO HOLVS OLXOVOHO-
Oeond mhaiowo mov Stapoppdveton and v Evpmldvn now mv moltixy g
Sievpuvong. Tiveron Snhadif epgpavég Gt 0dnyoipacte npog €va. eviaiog doprg
Mavind epéoLo, Tov eXTAC TV GAAwY ouvodeteTal 1aL amd pLo TodAANAY cuv-
Orjun ToporpiS TV MKEOY avEEGQTNT®MV XOTAOTNUATOV, TOOO OTA KEVIQO, TWV
TGAEWV GO0 RO OF MEQLPEQELANES TEQLOXES. 10

Yr6 ot v rowij ot progel vor avaluBel nat To QavOpuevo Ty e-
urooLtddy %évrowv omv Bupdi, tou 0Tto 0GVOAO TV XWeMV Yvmilel otade-
o dvodo 1600 w¢ TEOE TOUE ATGAUTOUS AELBUOTS GO0 HaAL WS TYOG TNV WPEAL-
un emedvelo. To 2006 xoroydgnroy 89 exot. p2, ov avTLoToL 0TV OF el [LE-
on moopoed. 176 p? avd 1000 xotoixovus. To xaQoxTNOLOTIRG TWY EUTOQIKWDV
REVIQWV SLOpOQOTOLOTVTOL EVTOVE atd YHEA OE XWEa, EVE oL QUBNOL avdmTu-
Enc %o 1 WA ERPAVELS TTAQOVOLALOoVY dtapopetinés duvopureés (Audye. 1).
Ipdogato poiveral 6T 1) oXeTRT] dQOOTELETTO TE(VEL VO PETATOTILETOU TTQW-

7. Hou eEeldunedovion oy mdhnoy e-
V3¢ pAopaTog Toidvimv (EXTGS TwY TEOQI-
pov) ratevBelay otov natavorlot). Zteyd-
Covraw o8 ¥TioLe artoBnrevTIRoY THIOV RaL
Oe REQLOYES EXTAG HEVIQOV HAL PE TO QITO-
Bepa amobnrevpévo oug dLeg eyrataotd-
oelg, pe weEhym empdveto 2.300-4600 p?
neplmov (Gibbs 1987).

8. Opoloyla mwov rataypdpeTol TRMTN
natd T denaerio tov 1980 oo Hvwpévo
Baoihelo xow weguhapfdvel o ouyrEévipn-
on (cluster) aveEdpmrov naraotudrov
owoudrirote Tinov (tgoplumv 1 AMwv &L
Scdv) waw pey€Bous, av naL o TAEOV HOWVES
Timog elval to ouyrgoTipaTe Mavixoy -
urogiou xaw omobrixevong. Kord tov Hillier
Parker (1989): «To epmoQund mEEKO TEQL-
AopBdvel Tovhdyotov 4.600 p? axaBdoiom
gvourLaCopevn emgdvela epmtopiov. Xwo-
Betelton extdg 10V ®VEIWG aoTnoy REVIQOU
%O EWTEQLEYEL TOVAGYLOTOV TRl TUYRQOTH-
pota Aavixot epmopiov xow amobinevonc».

9. Trv vovimioua Sdvayn g tdong Ste-
BvOrOMOTG KO GUYREVTQWONG CEOTEAOTY OL
yoAMKES naw YEQpRovreS emixeLorioeis. Kotd
toug Myers-& Alexander (2007: 9): «... mepl-
7ov 10 45% twv VreEedvirdv dpaotnolowi-
v Mavixot eproglov ot Teppavio. ®odd-
FTTETAL TG YOAMAHES EMIXELONOELS Ko, OvTi-
oroua, 10 47% ot Todhic and yeppovires.
Extdég duwg and aun] v éviovn petokd
Toug ahnAenidoaon, oL S0 autég xdoes Ku-
QLoEYoUV oty evpwmaint ayopd. O yepuo-
vige mow yodrég emtxeipfoels eh€yyouv
rEQLOTGTEQD amd 1o 60% Twv dpaameloTi-
Twv Movirotd spmoplou (emyetprioewv v-
owmnainig pdong) omyv Avorpla, ™y Itoio
naw v Ehetia. Eéyyouv eniong 1o 40% ot
Békyio, EMGdo, AovEepfotpyo, Ohhavdia,
Tlogroyaria #ar Hvopévo Baotheto».

10. Karaypdgovial nepimov 3 exot. e-
uyewrioeig eumoplov om A, Evpdnn now
1,5 exart. oty Kevipuwn. Evidg avtdv tav
ueyeBdv, ou anorhioels elvon Wwlrepa §-
vroveg, m.y. ot A. Evpdnn oto éva dngo
efvar 1 EAada pe 17,4 emxeiprfioeig avd
1.000 narolxoug nat oto dhho to Hvapévo
Baothero pe 3,4, ot de Kevrgnaj avilotol-
xo 1 Ovyyopla pe 26,0 emyelpfioslg avd
1.000 natoixrovg xov m Aetovia pe 1,7
(Dawson 2001: 255).
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Avdgygappa 1.
Tdoeis avdmrvéng
EUTTOQIHAV XEVIQWY
oty Evodmn

tlotwg otg xieeg s N. Bvpdnng (ovpmepihapfavopévng xat g EAGdag),
ahhd nou o€ xweeg ™g A. Evpdmng xaw ot Pwota. H Itakio xou n Iomavia (xv-
olwg) ovyrévipmoay mepinov to 50% g vEag ®oTooReVAOTIRNG dpooTELdTY-
TG 08 EPTTOQLHd #EVTQO. Yrmohoyitetan de G1L ouvohxd oty Evpdmn péyol to
1é€hog Tov 2008 Ba €xouv notaoxrevaotel emmpéodeta negimov 21 exart. p? (Kok
& Joye 2002: 27, Jones Lang LaSalle 2007: 7). H dvvopunr] evduvapwong tov 6-
Aov TV EpmoQUHAY HEVTQWY ONUOTOdOTEL, EXTOS OmS TNV ABENON TWV OXETIHADVY
dewntddv (amShvrol cpiBpol, mpéhum empdvela 1j Siadéoun mEog xotjon emL-
pdvea), won v (1 v mieom yia) edpaimon evog eviaiov mavevmtainos ot
olov evegyomoinong nepaiaiov oto ev Adym medlo (Price Waterhouse 1998).
Ta epmoond ®Evta, g Expoavor g dieBvomotuévng owovopiag yia ta
gvpwnaind dedouéva, paiverar Théov va edpardvouy xat Evav véo pdho wg B3~
Aaxreg (hubs) owovopwriig xow xowvovirrs dpaomowdtnrag. “Evag péhog mov oe
TOAES TEQUTTMOELS Polonetal Oe ovTIOLOOTOM] UE Ta TOTRd, TEQUBEAAOVTO, RO TOL
LOTOQUXG EDQALMUEVO ROLVAVLXA, OLXOVOMXA KOl TOMTLOWNG doMDUEVH TWV Tt6-
Aeav. Enong, néyot onypric Suopaiveton va eVumdoyel uio. oxgon OUVUTTANQWUO-
TndTrog PeToEU TV PEYAAWY EUTOQLRMV REVIQWY ROl TWV TAEOV TUYYXQOVWYV
HOQPV avaTTTUENG TOV Epmopliov raw TV vrtneeatdv. O oUyyEoveS HOQPES avd-
TTUENG TOV EPTTORIOV epTTEQLEXOLV 80 OUVIOTHOES: ) eviaia ovotiuoro. duoye(-
otomg duntdov xotaomudtmy, xow ) otpomyés avEnong s arrodotirdtitog ne
TOV EMUUEQLORS TOV HGOTOVG EVIOS REPOANLOKRGYV OXNUATWY TOAPOQPLRDY Qo
omotonjtwv. O duo mpoavapeBeloes CUVLOTHOES EXOUV WG APETNOLO TIS OLXO-
vopieg oUyrAong TeXVOAOYLEY TANQOPOQLKIIG KO ETLROLVMVINS, TOV ENEEGTOVY
%o Ta ovoTipata marketing Twv EUTOQURMV ETTLYELOTOEWY, OTOXEVOVTOS OTNV G-
viAnom zow draxelpLon TANQOPOELEY MS TTROG KABE UEUOVOUEVO TTEAGTY RO Gy
HGVO WS OGS TaL TWAOVpEVO TTpoidvta. Kotd ta qatvopeva oL otnovopies ovyri-
oNg TEYVOLOYLV TANQOYOELRNE Kaw eminovmviag dev galveton vo odnyotv ot
nelmon g oNUacias TV OXOVORLAY ®Alpanrag xal oxomov, ohd, aviibeta,
poadidovv o awtég véeg daatdoeis. Evdewrting eivon 6t ouvohnd oty Evpd-
TN TOQOTNQELTOL TEQLOPLOUSS TOU aLB0T TV SLadpopav avd volroxrvis yuo
ROTOVAAWON, OAAG ®ow TTOQRAAANAN adEnom Tov péoou peyéBoug g dadpopc.
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IIny: Cushman & Wakefield Healey & Baker 2002, avag. oto Kok & Joye 2002: 27.







